
 

POST GRADUATE DEPARTMENT OF COMMERCE 
Action Plan 2019-20 

Criterion I: Curricular Aspects 

1. Department Meetings – once in two months 

2. Open Online course to M.Com students 

3. Industrial Visits - Value added course- cake making class to UG students, Banking 

& Banking products seminar 

4. Internship Training to both UG & PG students 

5. Add on Course “Entrepreneurship Development” in association with DIC 

6. Workshop on SPSS 

7. Finishing School Programme 

8. National seminar on IPR- Seminar on “Environmental Issues & Sustainable 

Development” 

9. Use of ICT based teaching learning – Google Classroom. 

Criterion II: Teaching, Learning & Evaluation 

10. Bridge course-Fundamentals of Accounting-For first year non-commerce students 

11. UGC- JRF/NET coaching (30 Hours) for I & II PG students 

12. Value addition: Basics of Income Tax (30 hours) -for III B.Com 

13. Classes by: advanced learners of II M.Com (Cross Teaching) 

14. Invited Talks & Panel Discussions- Study Circles  

15. Mentoring 

Criterion III: Research, Innovations & Extension 

16. Workshop on Research Methodology 

17. Industrial Visits (for III B.Com & II M. Com) 
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18. Food Fest-Internship/Field Projects-MOUs expected with DIC, PSWS, Hedge 

Business School, Delta Consultancy: 

19. Minor projects 

20. Publications in UGC approved journals 

21. Observance of Days of National/International importance 

22. National seminar on IPR 

Criterion V: Student Support and Progression 

23. Formation of student IQAC 

24. Finishing School- 

25. Two New Scholarships for Students 

26. Orientation -1 B.Com Students 

27. Commerce Association Inauguration & Casus Belli 

28. Workshop on capital market titled “ Gateway to Financial Freedom, by Hedge 

School of Applied Economics 

29. SAP Orientation & Training Course for UG students 

30. Marketing of Cakes to various departments 

31. Study tour including industrial visit 

32. Mentoring 

33. Business Quiz competition based on newspaper subscribed (Times of India) 

34. Provision of E- content for students 

35. Commerce Day & Merit Day 

Criterion VII: Best Practices of the Department 

36. Open Online Courses 

37. Internship/Field Projects 
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38. Orientation & Induction (2 days) for I B.Com. 

39. Finishing School (4 days) for III B.Com 

40. UGC-NET/JRF Coaching 

41. South India LevelManagement Fest CASUS BELLI 

42. Intradepartmental Event – Finesse Hunt. 

43. Charity Activity-Visit to Mother Theresa Special School 

44. Public oriented talks 

45. Management Fest for Plus Two Students 

46. Seminar in Cyber Security & its importance - focused on students and parents. 
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